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Time : 3 Hrs Marks :100

Note : 1. All Questions are compulsory
2. All Figures to the right indicate full marks

Q.1) fill in the blank with the appropriate option ( any ten ) 10 marks
1. Marketing research is -------- types of research.

a) Pure b)basic c) applied d) action

2. - research helps in the prediction of future sales.

a) Product b) Distribution c) sales  d) Promotion

3. ------ help in customer relationship management.
a) DSS  b) IMIS c) Data Mining d) None of the above

4, -—--- research is undertaken at the earlier stages of a research project.

a) Causal b) Descriptive c) Exploratory d) Conclusive

5. Cluster sampling is types of ------ method.
a) probability sampling b) convenience sampling c) non probability sampling d) quta
sampling

6. Dichotomous questions offer ------- option answers.

a) Four b)one c)two d) ten

7. Garbage analysis is types of ------

a) Observation b) Experiment c¢) interview d) None of the above

8. --—---- can be used for longitudinal studies.

a) Depth interview  Db) Personal interview c¢) consumer panels d) focus groups
9. A focus group usually consists of ------ people.

a)20t030 b)2to3 ¢)50to60 d)6tol0

10. Coding has to be --------

a) Indicative b) exhaustive c)similar d) mutually inclusive
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11. Standard deviation is a measure of ----

a) Dispersion b) Central tendency c¢) mean d) Median

12) Classification based on a measurable characteristic is called ------ classification.
a) Qualitative b) Quantitative c) Attribute d) None of the above.

Q.1 B) State whether the following statements are true of false (anyten) 10 marks
Marketing research provide only suggestions and not solution

MIS is a component of marketing research.

Ethics are applicable at every stage of the marketing research process

A research design is a master plan.

In open ended questions, response options are given.

Judgment sampling is a non probability sampling methods.

Exploratory research is undertaken to study causal relationships.

Personal interview are more time consuming than telephone surveys.
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Large volumes of data are collected and analysis in qualitative research.

10. The purpose of coding is to ensure completeness, accuracy and consistency of data.
11. Field editing helps in re-contacting the respondents if required.

12. In simple tables, data pertaining to more than one variable are presented.

Q.2) Attempt the following questions ( Any two ) 15 marks
a) What is marketing research? Explain its features.
b) What are the benefits of marketing research?

c) Discuss the marketing research process.

Q.3 Attempt the following Questions (Any two) 15 marks
a) What is the importance of research Design?
b) Explain types of Hypothesis.

¢) What are the features of good questionnaire?

Q.4) Attempt the following Questions ( Any two) 15 marks
a) Explain merits of personal interview of data collection method?
b) What are the Sources of secondary data?

c) Define primary data? Discuss the merits and demerits of primary data.
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Q,5) Attempt the following questions (any two) 15 marks
a) What are the stages in data processing?
b) Explain the essentials of report writing.

c) What are the types of reports?

Q.6 ) Write a Short Note ( Any four) 20 marks

a) Function of marketing research
b) Scope of marketing research

c) Ethics in marketing research
d) Components of MIS

e) Importance of sampling

f) Types of classification
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